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Leading the development of home appliance market in Ghina:
Exploring in the Chinese market, BSH constantly increases

investment in China
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BSH has always been adhering to the "consumer-centric” concept,
and continues to enhance the life quality of Chinese consumers
through quality products with exquisite design, while leading the
innovation and development of the industry.

ith the upgrading of consumption and the
Wdiversification of demand in the Chinese market,

smart home appliance industry has entered a stage
of fierce competition, and more new intelligent technologies are
applied to home appliances, bringing consumers a more
comfortable smart home experience. BSH has impressed
Chinese consumers with its smart home appliances,
such as Siemens Intelligent Freshness Center Fridge,
Siemens Flagship Chimney Hood, Siemens Piano a filo
Gas Hob (king size), Siemens Skyline series gas hob,
Bosch Ceramic Fridge, Bosch Piano a filo Gas Hob (king
size), Bosch Chimney with Air Treatment and Bosch
Side Absorption Stack which were recognized by the iF
DESIGN AWARD 2019, the "Oscar Awards in the Product
Design Industry".

While launching a series of smart home appliances
that are favored by consumers, BSH continues to
increase its investment in China. On May 8th, 2019,
BSH's first dryer plant in China was officially established
in Chuzhou, Anhui Province, and a grand foundation
laying ceremony was held. The new plant with an
initial size of 60,000 square meters is scheduled to be
put into production in the first quarter of 2021, with
an annual design production capacity of 3.6 million
units. Being the latest achievement in implementing the

localization strategy of BSH, the new plant will provide 20719 I &igi1 A% - (B - 2 {RE

a new supporting platform to serve the Chinese home

appliances market for laundry care. The successful foundation
of the plant has once again injected new vitality into the
development of BSH in China.

BSH certainly has based on facts to continue to increase
investment in China and been optimistic about China's smart
home appliance market. According to statistics from the
authoritative research institute GFK, in the first quarter of 2019,
BSH performed well in the side-by-side combination refrigerator
market with its product sales among the top. The overall
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market share of Siemens home appliances for the side-by-side
combination refrigerator priced over 20,000 yuan reached over
50%, a year-on-year increase of 12.1%. The overall market share
of Bosch home appliances for the side-by-side combination
refrigerators priced over 20,000 yuan was increased by 8.7%
year-on-year. BSH has also established itself in the dishwasher
market. In 2018, the total retail share of BSH in the dishwasher
market was increased by approximately 36.5%. In fact, the
dishwashers of BSH enjoy the largest share in the Chinese
market. In the first few months of 2019, when the market was
relatively sluggish, although the overall home appliance market
encountered some challenges, the dishwashers of BSH still
maintained a strong positive growth at a dual-digit rate. The
outstanding performance in the Chinese market, especially the
establishment of the new plant in Chuzhou, indicates that BSH
will enter a stage of rapid development in smart home appliance
market in China.

On the foundation laying ceremony of the new plant
in Chuzhou, Dr. Alexander G.C. Dony, who appeared as the
President of Greater China of BSH Home Appliances Group, said
that with the renovation of the consumers' living concept and
the change of the clothes drying environment ,an increasing
number of Chinese families will buy the clothes dryers, and
the products of BSH are offering them a powerful guarantee to
pursue quality life, "This new plant is supported by Industry
4.0 and intelligent manufacturing technologies to provide a
stronger guarantee for product quality and is more flexible
to adapt to the development of future technologies. BSH will
unswervingly transform itself into a 'Hardware+' company and
focus on providing better customer experience, richer digital
contents and more convenient digital services based on reliable
hardware quality."

At the present stage, the home appliance industry in
China has ushered in a new round of product and technology
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upgrades, and high-end home appliance brands are more
advantageous in this process. As one of the leaders in the high-
end home appliance market, BSH has always been innovating as
a pacesetter, insisting on promoting the new category of clothes
dryers, and driving the continuous development and extension
of the industry and the market. Dr. Alexander G.C. Dony
emphasized, "We believe that clothes dryer is an important
category to improve the life quality of consumers which is
the mission of BSH. Effective promotion of clothes dryers, in
our opinion, can achieve this goal. Because clothes dryers can
significantly improve the life quality of consumers since with a
clothes dryer, the consumers do not need to hang the clothes
outside for drying as in the traditional drying method which
depends on many objective conditions, such as air pollution, and
daylight conditions. The clothes dryer is easy to use, allowing to
dry the clothes indoors. As a result, it can effectively improve
the life quality, and bring obvious benefits to the consumers.
In our view, the sound development of the market depends on
the active and effective education on consumers conducted
by companies. The companies may
be able to maintain a 30% annual
growth if they produce and sell clothes
dryers only. However, if they actively
advertise the advantages of their
products, the sales growth of clothes
dryers may be explosive in the future,
even up to 100%, 200 %, or 300%. The
establishment of the Chuzhou dryer
and washer plant is to prepare for
such an explosive high-speed growth.
BSH has a lot of patented technologies,
which constitute our advantages."
According to industry experts,
BSH's heat pump dryer and
condensing-type dryer produced with
unique heat pump and condensation
technologies can efficiently complete
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help save time and power in terms of energy consumption; and
on the other hand, clothes dried with a dryer are softer and
warmer than that with traditional drying method. And after
disinfection and sterilization, the product will bring consumers
a more comfortable experience.

During 20 years of development in the Chinese market,
BSH has witnessed the rapid development and changes of the
overall Chinese economy and home appliance industry. The
most important factor of the rapid development for BSH in the
Chinese market is that it always keeps close to consumers and
makes changes with the changes in economic development and
consumer demand. Moreover, it is able to introduce relevant
products in different stages of development in a timely manner,
such as the electronically controlled refrigerators including
zero-degree refrigerators, and then the drum washing machines
in place of the original impeller washing machines, which
became the mainstream model in the market later. In the further
development of the Chinese market, BSH continues to expand
the range of home appliances, from refrigerators and washing
machines to clothes dryers, steamers, ovens, dishwashers, etc.
According to the five-year plan of the China Household Electrical
Appliances Association, BSH has formulated a development plan
in the Chinese market to improved product quality, achieving a
tremendous growth in product sales from quantitative change
to qualitative change.

With regard to the current development of the home
appliance market in China and the prospects for the
development of BSH China, Dr. Alexander G.C. Dony is full of
confidence, "The prosperity of the home appliance consumer
market in China has left a very deep impression on me, and
the diversified product categories, the rich products and
the abundant choice of consumption made me dazzled and
surprised. I believe that healthy competition should be guided
by innovation, and the entire Chinese home appliance industry
and market are now full of innovative vitality. Therefore, to lead
the further high-speed development of China's home appliances
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industry, BSH will: first, adhere to innovation in high-end
areas, including product quality, advanced digital technology
and service, and so on. The solutions should also be catered
to the unique demand of Chinese consumers, such as how to
use refrigerators to store cosmetics and tea, so that Chinese
consumers can understand the temperature and humidity
required for long-term preservation of tea; second, consumption
education for promotion and publicity to consumers. Many new
products of BSH, such as clothes dryer, dishwashers and ovens,
have been used in western countries for many years while they
are not familiar to Chinese consumers who have not realized
their importance in improving the quality of life. Therefore,
we will make more efforts to promote such products to Chinese
consumers, so that they could understand the advantages and
benefits of our products, consume rationally and improve the
quality of life."

In exchanges with media reporters, Dr. Alexander G.C. Dony
has emphasized the word "comfortable" for many times. In his
view, to give consumers the most comfortable consumption
experience is to offer them a one-stop consumption experience
through the entire ecological system of BSH. Dr. Alexander G.C.
Dony said, "In fact, I want to impress you from two aspects.
Firstly, as a company with advanced technologies, especially as
one of the wholly-owned subsidiaries of Bosch Group, we are
undoubtedly advantageous in technology. Above all, I think we
are not really communicating with consumers in a way they
can understand and accept, so it is critical to communicate and
dialogue with consumers more effectively. Secondly, I think we
should find the unmet needs of consumers faster and better
targeted, and then develop appropriate products based on
such needs to provide special value, in which lies what we can
provide to consumers through innovation. Therefore, although
BSH is a global company headquartered in Germany, we are
optimistic about our development in the Chinese market. It's a
great challenge to better serve Chinese consumers and stand out
among local competitors, but I'm ready to meet the challenge
and I believe that BSH will win."



