EBazagxrerqm

storaenso

Pisueer the Road. to Tnasuation and, Sustainalility
MNFFFCITETIFE AR 2ZIE

—— Interview with Mr. Wangqgiu Song, the President of Stora Enso Ghina
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FHEERER RO EE%  Stora Enso's liquid packaging board for juice
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Stora Enso's sustainable eucalyptus plantation in Guangxi
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ﬂﬁﬁ?i,@§1ﬁ$§éﬁfﬂ$§m%%ﬂjd§ Stora Enso's headquarters in Helsinki, Finland

ith papermaking industry kept as one of the

key industries in Chinese energy conservation
and emission reduction as well as advancement
of cyclic economic development, the road to cyclic
development of forest, paper and pulp integration is just
the papermaking experience from the developed countries
in the world and also the development direction under the
encouragement of Chinese industrial policies. The world
papermaking giant - Stora Enso integrates the three links
- forest, pulp and paper as well as takes the renewable
and sustainable development road, which thus shapes the
development mode integrating strategy, resources and
capacity.

During the interview with Mr. Wangqiu Song,
the President of Stora Enso China, Multinationals
in China has learnt that, the Chinese papermaking
industry, in recent years, has been out in a low
operation trend, the influence factors of which
include the growth slowdown in macro-economy
and the change of consumers' reading habit. To
be confronted with a profound transformation
during which new breakthroughs need be made,
the papermaking enterprise may to adapt to the
market changes only via seizing the development
opportunities to speed up transformation and
upgrade. According to him, the corporation conducts
analysis and anticipation on the market development
strategies every year, to fulfill growth in business

and profit via bringing the clients larger value, which
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Stora Enso's CKB for multipack

is our core objective."
Strategy and Resources Construction of Renewable
Materials Enterprises

According to the introduction of Song, "Stora Enso,
traceable to Europe in 1288, has
entered China for over 30 years with
Stora Enso China employing about
6000 staff currently. The objective of
the Group is to promote sustainable
lifestyle globally with biologic
materials replacing fossil-based
materials, and provide sustainable
solutions for such fields as packaging,
biomaterials, wooden constructions
and paper."

As Song introduces, in China,
papermaking has been put into the
category of light industry originally,
but actually tends to the industry
substantially in great need for such
raw materials as energy, water
and wood and under pressure of
appropriate emission. "Always kept
as our theme, energy conservation
and environment protection not only means environment
responsibility but also economic drive. As for every
facility on the globe, the Group has conducted detailed
follow-up and planned for emission improvement, while
our indexes and requirements for its Chinese facilities are
identical to those for the world, well above the national
standard. Our equipment and solutions also top the world
at the advancement level."
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Awards of Stora Enso Recreate Packaging 2016 design competition

"Starting from the source, we have conducted sustained
management on man-made forests and can get the sources
and quality of our cardboard products traceable to every
value link, which meets the strictest requirements for
sustained development and food
safety." As Song introduces, "Beihai
Mill, as we just put into production,
has been equipped with the paper-
board machine production line
world-leading both in production
and environment technologies.
In addition, the production line
of bleached chemical thermos-
mechanical pulp and that of
polythene membrane tectoria
have been predicted to be put into
application by the end of 2016 and
2017 respectively. Also, Stora Enso
boasts its own eucalyptus plantation
in Guangxi and the area of forest
land under Stora Enso's management
reaches 85,000 hectares. The
Guangxi Project is Stora Enso's
largest investment in history, at the
approximate scale of about Euro 800 million so far.

Song emphasizes, "Our operation in China is based
on global strategic layout, and since 2006, the Group has
adjusted its global strategy and enhanced its investment
further in innovation: gradually reducing its investment
in traditional paper business, closing and transferring
some non-competitive production capacity, developing

products and services in some fields whose products



boast advantageous competitiveness, e.g. expanding
investment in such aspects as packaging, pulp and
biomass. In territory, we have accelerated our investment
and layout in some growth-markets like China and South
America, etc. to adapt to the market change of gradual
slowdown in the traditional Europe and North America.
In China, besides pulp papermaking, we have also entered
in some new product fields. In 2012, after our merger
and acquisition of Stora Enso Inpac, we entered the field
of packaging, which is the downstream of the industrial
chain in our original business. This move shortens the
distance between Stora Enso and its consumers, and seizes
the business opportunities brought about by the growth in
the market of consumer goods. "
Innovation and Talent

As a over 700-year-old enterprise, Stora
Enso, confronted with such new development
trends and challenges as "population growth",
"urbanization", "digitalization", "climate change"
and "new lifestyle" so far, is undergoing the twinge
of innovation and taking a road of transformation
from traditional paper and cardboard producer
into a sustained material growth-enterprise.

On this transformation journey, Stora Enso
Group has taken a series of measures in innovative
management, involving arrangement of special
innovation function management team and

appointment of CTO to take charge of coordination

and leadership of energy service department.
The five business divisions of the Group have
also been provided with innovation principals
respectively. In management, we adopt
conventional "Stage-Gate" process, develop
conventional KPI evaluation innovation process
and creative development achievements, select
originality and transform it from concept into
business opportunity. The key innovative
directions of StoraEnsop are biomass chemistry,
biomass materials, forestry and industrial
digitalization, and land them in a series of
innovative projects, e.g. micro-fibrillated
cellulose, biologic plastics and intelligent
packaging, etc.

During the process of innovative transformation,
the corporate image of Stora Enso has also undergone
corresponding changes. Jiewen Zhang, the Director of
Corporate & Marketing Communications, comments, "In
2011, Stora Enso has issued its new brand logo, which
is coherent with the brand signal that Stora Enso would
like to transmit in for its strategy to become a renewable
material enterprise. This logo, just like turning paper
and circular saw tooth, symbolizes the circulation of the
nature, but its original aspiration just derives from the
apetalous flower of eucalyptus."

"As one of the significant resources for us to transform
into a renewable raw materials enterprise, the tree can
absorb carbon dioxide via photosynthesis, and store

carbon into tree and wood and paper products in the
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whole value chain. The eucalyptus pulp is the major short-
fiber pulp in the market and the fast-growing eucalyptus
has also been extensively applied into various wood
products. The fast-growing forest under the sustained
development management meets the ever-growing
consumption demand and meanwhile contributes to
the mitigation of ever-increasing severe climate change
challenge." Zhang expresses confidently.

"We are firmly convinced that, the products deriving
from forest will replace non-renewable products. Our
multiple strategic investments have been made around
such thinking." According to the introduction of Song,
"We expect solutions which can replace more existing
non-renewable materials and bring better sustainable
development to our earth and our life and work.

Therefore, we need the best talents to fulfil this objective
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Stora Enso's innovation in intelligent packaging

jointly."

According to Song, who has worked at Stora
Enso for 22 years, Stora Enso, an international
enterprise from North Europe, treasures
diversified cooperation and integrates various
nations, nationalities, cultures, ideas and
mentalities. With varied opinions, you can
express sincerely and frankly for the reference
of the final decision-maker. The European
Headquarters, generally trust the overseas
decision-makers greatly and delegate powers to
the local operation principals sufficiently.

It is estimated that the global population
will have reached 8 billion by the year of 2025.
The huge population will further increase the
pressure of natural resources. The commercial events,
which are based on sustained forestry, have been
becoming an unprecedentedly emergent demand. The
products of Stora Enso adopt renewable materials and
those made from the renewable raw materials play a key
role in the field of responsible global consumption. The
environmental footprint of these products, smaller as it
is, can replace the products made from non-renewable
materials. The renewable package can be cycled after
being used. Song expresses, "With continuous efforts,
we take a path integrating the promotions in strategy,
resources and capacity so as to lead the development of
the times and enable the synchronization of corporate
development and times variation, based on which, we
can lead the industry prospectively and make our due

contributions to our country and community!"
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